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Trends in U.S. Economy 
 Economic expansion since 2002: 

• Low interest rates 
• High productivity growth 
• Slow jobs growth, yet declining  
   unemployment rate 
• Increasing trade deficit 
• Higher federal deficits 
  



Some Perspectives on Gas Prices 

• At $3.00/gallon, fuel costs are 30% of ownership 
costs of large pickup truck (25% for compact car) 

• Real gas prices still lower than in 1980 
• Gas prices generally expected to rise slightly in 

2006, decline in 2007 
• Gas prices are 4% of all consumer spending 
• In CA, service station sales were 6% of 2003 total 

taxable sales 
 
 



U.S. Federal Funds Rate 
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U.S. Annual Productivity Growth 
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Growth of Chinese Imports 
U.S. Imports (Billions of Dollars)
Selected Countries

Percent
1998 2004 Change

All Countries $917 $1,473 61%
  China $71 $197 176%
  Rest of Asia $247 $454 84%
  Mexico $95 $157 65%



 Close to Historical trend GDP growth 
 

• Aging work force, slower labor force growth 
 

• Continued strong gains in productivity 
• Offshoring, outsourcing 
• Continued rapid advancements in  
   technology 
 

• Continued increases in globalization 
  
  
 
   

  

Future Growth in 
U.S. Economy 
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E-Commerce Soaring 
U.S. Mail Order and E-Commerce Retail Sales ($ Billions)
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E-Commerce Small Share, But 
Growing Rapidly 
Retail E-Commerce as a Percent of Total Retail Sales
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E-Commerce Share of Remote 
Sales Growing Rapidly 

E-Commerce Share of U.S. Electronic Shopping and Mail Order 
House Sales
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Increasing Sales of Superstores 

U.S. Retail Sales
Billions of Dollars 
(Unadjusted for Inflation)

1998 2004

General Merchandise Stores

1998

$351

2004

$503

Growth

43%

Shares

100%

Shares

100%
  Department Stores
  Superstores
  Other General Merchandise
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Closer to a Cashless Society 

Cash, 39%

Credit, 22%

Debit, 21%

Check, 18%

Cash, 32%

Credit, 21%

Debit, 31%

Check, 15%

1999 2003
Year

In-Store Payment Methods (Percent, ABA Survey)



U.S. Retail Productivity Growth, 
1990 - 2003 
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		Accommodations & Food Service

		All U.S. Industries
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		Accommodations & Food Service

		All U.S. Industries

		Retail (Excludes Eating & Drinking Places)
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updatedretprod

		US Retail Productivity (Source: "Productivity measures for retail trade: data and issues,"

		July 2005 Monthly Labor Review article)

				1990-2003

		Accommodations & Food Service		0.4%

		All U.S. Industries		2.5%

		Retail (Excludes Eating & Drinking Places)		3.4%





retailprodMLR

		US Retail Productivity (Source: Nov. 2004 Monthly Labor Review article)

				1990-2000

		Accommodations & Food Service		0.7%

		All U.S. Industries		2.0%

		Retail (Excludes Eating & Drinking Places)		3.2%





data

		UCLA September 2004 Long Term Forecast

		Real GDP

		UCLA Sept. 2004		1991-2000		3.3%

				2001-2010		2.9%

				2010-2020		2.8%

		UCLA CA nonagricultural employment

				2003-2012		1.8		percent

		US International Trade

				Imports (Bil$)

						1998		2004		Change

				All Countries		917.1		1,473.1		61%

				China		71.2		196.7		176%

				Mexico		95.4		157.0		65%

				Asia		247.3		453.9		84%

		Top Importing Countries in 2004						2004		% of Total Imports

				Canada				258.7		17.4%

				China				196.7		13.4%

				Mexico				157.0		10.6%

				Japan				129.5		8.8%

				Top Four Countries						50.2%

		Asia						453.9		30.8%

		Latin America						255.7		17.4%

		Asia & Latin America						709.6		48.2%

		Role of Discount Stores

		(Mostly department and discount stores)						1998		2004

				1998		2004		Shares		Shares		Growth

				($ Billions, Unadjusted for Inflation)

		General Merchandise Stores		351.151		502.845						43.2%

		Department Stores		223.397		215.999		63.6%		43.0%		-3.3%

		Warehouse Clubs and Superstores		98.551		247.285		28.1%		49.2%		150.9%

		Sales per  Permit (BOE data)														Permits

				1998		2003										1998		2003

		General Merch. Stores		$4,725,442		$4,500,562		9.1		times greater in 2003						7,143		9,931

		Eating & Drinking Group		$412,103		$494,850		11.5		times greater in 1998						72,909		80,933
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AEA-charts

		Source:  Losing the Competitive Advantage?  The Challenge for Science and Technology in the United States, page 12

		American Electronics Association, February 2005

		4/18/05

		Broadband Subscriptions Per 100 Inhabitants, 2002

		(Source: AEA)

		U.S.		6.9

		Japan		7.1

		Netherlands		7.2

		Sweden		7.8

		Belgium		8.4

		Iceland		8.4

		Denmark		8.6

		Taiwan		9.4

		Canada		11.2

		Hong Kong		14.9

		South Korea		21.3

		Cell Phone Subscriptions Per 100 Inhabitants, 2003

		(Source: AEA)

		U.S.		54

		Japan		68

		South Korea		69

		Germany		79

		United Kingdom		84

		Iceland		97

		Italy		102

		Hong Kong		106

		Luxembourg		106

		Taiwan		111
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wireless-data

		

		wireless data

		Year		Year		2000		2001		2002		2003

				Total		9.7%		4.1%		-3.6%		-0.6%

				Wired		7.3%		-2.1%		-8.7%		-6.2%

				Wireless		20.2%		29.5%		14.1%		12.7%





wireless

		





TS-per-capita

		





TS-per-capita

		New motor vehicle dealers

		Office, store, and school supplies

		Lumber and building materials

		Household and home furnishings

		Eating places: no alcoholic beverages

		Business and Personal Services

		Total - All Outlets

		General merchandise stores

		Service stations



Percent Growth in Per Capita Taxable Sales, 1993 to 2002

Type of Business

Percent

Percent Growth in Per Capita Taxable Sales by Type of Business, 1993 to 2002

1.0458301625

1.0440117311

0.9016380705

0.8237223272

0.5250563489

0.4513538051

0.4359660248

0.3831678819

0.28324552
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fedfunds

		Federal Funds Rate

		1995		5.83		5.8%

		1996		5.30		5.3%

		1997		5.46		5.5%

		1998		5.35		5.4%

		1999		4.97		5.0%

		2000		6.24		6.2%

		2001		3.88		3.9%

		2002		1.67		1.7%

		2003		1.13		1.1%

		2004		1.35		1.4%
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productivity

		

		Year		Annual

		1994		1.1		1.1%

		1995		0.2		0.2%

		1996		2.9		2.9%

		1997		1.9		1.9%

		1998		2.7		2.7%

		1999		2.9		2.9%

		2000		2.9		2.9%

		2001		2.5		2.5%

		2002		4.3		4.3%

		2003		4.5		4.5%

		2004		4.0		4.0%





UCLA

		UCLA Sepetember 2004 forecast for CA

				2000-05		2006-10

		Personal Income		3.8		5.6

		Taxable Sales		2.9		5.4

		Nonag employment		0.5		2.3

		Unemployment Rate		6.2		6.1

		Housing Permits		184.0		186.3

		CPI		2.8		2.5
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GF

		TABLE M-10

		CALIFORNIA STATE REVENUES BY SOURCE

		FISCAL YEARS 1992-93 TO 2003-04

		(In thousands)

		Percent of GF revenues

		Tax/Revenue source

				1998-99		1999-00		2000-01		2001-02		2002-03		2003-04

		Sales and Use Tax		36%		33%		31%		37%		32%		35%

		Personal Income Tax		52%		55%		57%		51%		42%		48%





Imports

		

		U.S. Imports (Billions of Dollars)

		Selected Countries

								Percent

				1998		2004		Change

		All Countries		$917		$1,473		61%

		China		$71		$197		176%

		Rest of Asia		$247		$454		84%

		Mexico		$95		$157		65%





discount

		U.S. Retail Sales

		Billions of Dollars

		(Unadjusted for Inflation)

										1998		2004

				1998		2004		Growth		Shares		Shares

		General Merchandise Stores		$351		$503		43%		100%		100%

		Department Stores		$223		$216		-3%		64%		43%

		Superstores		$99		$247		151%		28%		49%

		Other General Merchandise		$29		$40		35%		8%		8%





Chart3

		Information

		Health Care and Social Assistance

		Retail Trade

		Finance and Insurance

		Professional and Technical Services

		Total Gross State Product



GSP of Top Five Fastest Growing Major Sectors
(1998 - 2002)

0.4705154639

0.3688697882

0.3515475087

0.3503908466

0.2994899226

0.2537225739
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		Government

		Total Gross State Product

		Wholesale Trade

		Manufacturing



Sector

Growth (1998 - 2002)

GSP Growth of All Other Major Sectors (1998 - 2002)

0.2890426951

0.2537225739

0.1811802753

0.0183617054
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cash

		Percentages of In-Store Transactions

		American Bankers Association

		Type of Payment		1999		2003

		Cash		39%		32%

		Credit		22%		21%

		Debit		21%		31%

		Check		18%		15%

				Cash		Credit		Debit		Check

		1999		39%		22%		21%		18%

		2003		32%		21%		31%		15%





GSP-Growth

		Gross State Product (millions of current dollars)		1998-2002 Increase

				Increase

		Total Gross State Product		25.4%

		Fastest Growing Major Sectors (More than 5% of GSP)

		Information		47.1%

		Health Care and Social Assistance		36.9%

		Retail Trade		35.2%

		Finance and Insurance		35.0%

		Professional and Technical Services		29.9%

		Total Gross State Product		25.4%

		Government		28.9%

		Total Gross State Product		25.4%

		Wholesale Trade		18.1%

		Manufacturing		1.8%





gsp-shares

		Gross State Product (millions of current dollars)												2002				1998-2002 Increase

				1998		1999		2000		2001		2002		Shares				Increase

		Total Gross State Product		1,090,979		1,188,130		1,296,637		1,322,584		1,367,785		0.84				25.4%

		Government		119,920		125,094		135,862		146,280		154,582		11.3%				28.9%

		Manufacturing		148,679		160,286		183,119		155,520		151,409		11.1%				1.8%

		Professional and technical services		88,614		97,205		114,405		117,366		115,153		8.4%				29.9%

		Retail trade		76,607		82,993		89,378		92,900		103,538		7.6%				35.2%

		Finance and insurance		63,452		66,941		72,006		80,778		85,685		6.3%				35.0%

		Information		55,775		74,874		81,004		81,906		82,018		6.0%				47.1%

		Wholesale trade		67,408		71,774		74,519		76,739		79,621		5.8%				18.1%

		Health care and social assistance		57,706		60,968		65,040		71,397		78,992		5.8%		62.2%		36.9%

		Construction		41,898		47,141		52,653		57,424		58,174		4.3%				38.8%

		Administrative and waste services		35,522		38,496		38,525		40,158		40,340		2.9%				13.6%

		Accommodation and food services		27,999		29,796		32,214		33,087		34,521		2.5%				23.3%

		Other services, except government		26,268		26,861		29,087		32,732		33,220		2.4%				26.5%

		Transportation and warehousing		29,283		30,809		32,717		31,832		31,586		2.3%				7.9%

		Management of companies		26,362		29,524		33,297		29,389		28,932		2.1%				9.7%

		Utilities		17,145		18,843		18,559		20,282		21,007		1.5%				22.5%

		Agriculture		17,628		18,140		18,781		18,762		19,108		1.4%				8.4%

		Arts, entertainment, and recreation		11,670		12,453		13,833		15,055		16,198		1.2%				38.8%

		Educational services		7,044		7,732		8,492		9,210		10,022		0.7%				42.3%

		Mining		4,848		6,672		10,745		9,743		9,812		0.7%				102.4%

		Major Groups														Excl. Real estate

		Goods and Utilities		230,198		251,082		283,857		261,731		259,510		19.0%		22.5%		12.7%

		Wholesale & Retail Trade		144,015		154,767		163,897		169,639		183,159		13.4%		15.9%		27.2%

		Services		429,695		475,659		520,620		542,910		556,667		40.7%		48.2%		29.5%

		Government		119,920		125,094		135,862		146,280		154,582		11.3%		13.4%		28.9%

																100.0%

		Likely Registered		494,133		530,943		583,616		577,650		597,251		43.7%		51.8%		20.9%

		Likely Unregistered		549,615		600,753		656,482		689,190		556,667		40.7%		48.2%		1.3%

																100.0%



JFitz:
Note: Real estate excluded because owner occupied housing distrots figures.  These nonmarket transactions are very large, which results in real estate being the largest sector.  4/8/05

JFitz:
Includes manufacuring, construction, agriculture, and mining. 4/8/05



gsp

		Gross State Product (millions of current dollars)																		1998-2002 Increase

		FIPS		State		Industry Code		Industry		1998		1999		2000		2001		2002		2003

		6		California		1		Total Gross State Product		1,090,979		1,188,130		1,296,637		1,322,584		1,367,785		1,446,430

																				25.4%

		6		California		2		Private industries		971,059		1,063,036		1,160,774		1,176,304		1,213,204		24.9%

		6		California		3		Agriculture, forestry, fishing, and hunting		17,628		18,140		18,781		18,762		19,108		8.4%

		6		California		4		Crop and animal production (Farms)		12,447		12,595		12,950		12,820		13,079		5.1%

		6		California		5		Forestry, fishing, and related activities		5,181		5,545		5,831		5,942		6,029		16.4%

		6		California		6		Mining		4,848		6,672		10,745		9,743		9,812		102.4%

		6		California		7		Oil and gas extraction		2,864		4,522		8,283		6,987		7,105		148.1%

		6		California		8		Mining, except oil and gas		1,168		1,314		1,282		1,290		1,278		9.4%

		6		California		9		Support activities for mining		816		835		1,180		1,466		1,428		75.0%

		6		California		10		Utilities		17,145		18,843		18,559		20,282		21,007		22.5%

		6		California		11		Construction		41,898		47,141		52,653		57,424		58,174		38.8%

		6		California		12		Manufacturing		148,679		160,286		183,119		155,520		151,409		1.8%

										13.6%		13.5%		14.1%		11.8%		11.1%

		6		California		13		Durable goods		101,279		111,423		129,381		102,540		98,958		-2.3%

		6		California		14		Wood product manufacturing		2,094		2,351		2,219		2,146		2,207		5.4%

		6		California		15		Nonmetallic mineral product manufacturing		3,647		3,883		3,859		3,835		3,836		5.2%

		6		California		16		Primary metal manufacturing		2,116		2,195		2,660		2,151		2,175		2.8%

		6		California		17		Fabricated metal product manufacturing		10,395		10,727		11,847		11,065		10,409		0.1%

		6		California		18		Machinery manufacturing		7,730		9,625		12,955		9,187		8,241		6.6%

		6		California		19		Computer and electronic product manufacturing		46,640		52,931		67,068		44,553		42,763		-8.3%

		6		California		20		Electrical equipment and appliance manufacturing		3,190		3,781		5,701		3,577		3,303		3.5%

		6		California		21		Motor vehicle, body, trailer, and parts manufacturing		2,285		2,636		2,965		3,246		3,746		63.9%

		6		California		22		Other transportation equipment manufacturing		11,555		10,674		5,891		9,734		9,575		-17.1%

		6		California		23		Furniture and related product manufacturing		3,074		3,333		3,453		3,385		3,312		7.7%

		6		California		24		Miscellaneous manufacturing		8,550		9,285		10,764		9,661		9,390		9.8%

		6		California		25		Nondurable goods		47,401		48,863		53,738		52,979		52,451		10.7%

		6		California		26		Food product manufacturing		12,216		14,144		14,439		14,987		15,627		27.9%

		6		California		27		Textile and textile product mills		1,229		1,387		1,545		1,285		1,314		6.9%

		6		California		28		Apparel manufacturing		4,605		4,855		5,042		4,716		5,096		10.7%

		6		California		29		Paper manufacturing		2,464		2,667		2,674		2,312		2,239		-9.1%

		6		California		30		Printing and related support activities		5,118		5,194		5,232		4,908		4,747		-7.2%

		6		California		31		Petroleum and coal products manufacturing		9,167		5,005		6,599		6,973		5,359		-41.5%

		6		California		32		Chemical manufacturing		7,887		10,799		13,530		13,653		14,103		78.8%

		6		California		33		Plastics and rubber products manufacturing		4,716		4,812		4,676		4,144		3,965		-15.9%

		6		California		34		Wholesale trade		67,408		71,774		74,519		76,739		79,621		18.1%

		6		California		35		Retail trade		76,607		82,993		89,378		92,900		103,538		35.2%

								Wholesale & Retail Trade		144,015		154,767		163,897		169,639		183,159		27.2%

										13.2%		13.0%		12.6%		12.8%		13.4%

		6		California		36		Transportation and warehousing, excluding Postal Service		29,283		30,809		32,717		31,832		31,586		7.9%

		6		California		37		Air transportation		6,234		6,349		6,728		5,414		5,295		-15.1%

		6		California		38		Rail transportation		968		941		993		947		745		-23.0%

		6		California		39		Water transportation		601		641		804		816		735		22.3%

		6		California		40		Truck transportation		8,250		8,711		8,989		8,964		9,020		9.3%

		6		California		41		Transit and ground passenger transportation		1,450		1,510		1,540		1,698		1,777		22.6%

		6		California		42		Pipeline transportation		485		425		324		774		554		14.2%

		6		California		43		Other transportation and support activities		8,529		9,152		10,080		10,060		10,342		21.3%

		6		California		44		Warehousing and storage		2,765		3,082		3,259		3,159		3,117		12.7%

		6		California		45		Information		55,775		74,874		81,004		81,906		82,018		47.1%

		6		California		46		Publishing including software		10,077		13,403		18,064		17,845		16,500		63.7%

		6		California		47		Motion picture and sound recording industries		15,019		18,173		19,210		20,162		22,188		47.7%

		6		California		48		Broadcasting and telecommunications		27,256		37,050		35,577		36,898		36,679		34.6%

		6		California		49		Information and data processing services		3,423		6,248		8,152		7,001		6,650		94.3%

		6		California		50		Finance and insurance		63,452		66,941		72,006		80,778		85,685		35.0%

		6		California		51		Federal Reserve banks, credit intermediation and related services		29,195		30,551		30,729		37,443		41,841		43.3%

		6		California		52		Securities, commodity contracts, investments		14,249		15,561		19,185		20,565		19,846		39.3%

		6		California		53		Insurance carriers and related activities		18,429		18,865		19,980		20,320		21,519		16.8%

		6		California		54		Funds, trusts, and other financial vehicles		1,578		1,965		2,112		2,450		2,480		57.2%

		6		California		55		Real estate, rental, and leasing		167,149		181,527		192,401		202,025		213,867		27.9%

		6		California		56		Real estate		155,408		168,392		177,619		187,580		199,339		28.3%

		6		California		57		Rental and leasing services and lessors of intangible assets		11,741		13,135		14,781		14,445		14,528		23.7%

		6		California		58		Professional and technical services		88,614		97,205		114,405		117,366		115,153		29.9%

		6		California		59		Legal services		17,597		18,578		20,238		21,541		22,337		26.9%

		6		California		60		Computer systems design and related services		16,086		18,903		25,594		26,456		23,774		47.8%

		6		California		61		Other professional, scientific and technical services		54,930		59,724		68,572		69,369		69,042		25.7%

		6		California		62		Management of companies and enterprises		26,362		29,524		33,297		29,389		28,932		9.7%

		6		California		63		Administrative and waste services		35,522		38,496		38,525		40,158		40,340		13.6%

		6		California		64		Administrative and support services		32,806		35,723		35,693		37,144		37,187		13.4%

		6		California		65		Waste management and remediation services		2,717		2,774		2,832		3,014		3,153		16.0%

		6		California		66		Educational services		7,044		7,732		8,492		9,210		10,022		42.3%

		6		California		67		Health care and social assistance		57,706		60,968		65,040		71,397		78,992		36.9%

		6		California		68		Ambulatory health care services		33,343		34,846		37,005		40,432		44,759		34.2%

		6		California		69		Hospitals and nursing and residential care facilities		19,817		20,884		22,125		24,245		27,062		36.6%

		6		California		70		Social assistance		4,546		5,238		5,910		6,720		7,171		57.7%

		6		California		71		Arts, entertainment, and recreation		11,670		12,453		13,833		15,055		16,198		38.8%

		6		California		72		Performing arts, museums, and related activities		7,120		7,469		8,290		8,799		9,645		35.5%

		6		California		73		Amusements, gambling, and recreation		4,550		4,985		5,543		6,256		6,554		44.0%

		6		California		74		Accommodation and food services		27,999		29,796		32,214		33,087		34,521		23.3%

		6		California		75		Accommodation		8,616		9,026		9,742		9,593		9,774		13.4%

		6		California		76		Food services and drinking places		19,383		20,770		22,472		23,494		24,748		27.7%

		6		California		77		Other services, except government		26,268		26,861		29,087		32,732		33,220		26.5%

		6		California		78		Government		119,920		125,094		135,862		146,280		154,582		28.9%

		6		California		79		Federal civilian		19,007		19,389		20,025		19,668		20,913		10.0%

		6		California		80		Federal military		10,195		10,296		10,799		11,472		12,293		20.6%

		6		California		81		State and local		90,717		95,408		105,038		115,140		121,376		33.8%
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2003 Shares of Total Taxable Sales: Top Five Categories
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TS-shares-ranked

		

		Taxable Sales Group		2003 Share of Total

		Automotive Group		20.6%

		General Merchandise Group		11.0%

		Specialty Stores Group		9.8%

		Eating and Drinking Group		8.7%

		Building Material Group		6.1%

		Business and Professional Services		4.7%

		Food Stores Group		4.2%

		Apparel Stores Group		3.3%

		Household Group		3.3%

		All Other Retail Stores Group		2.6%





May04newsletter

		





May04newsletter

		New motor vehicle dealers

		Office, store, and school supplies

		Lumber and building materials

		Household and home furnishings

		Eating places: no alcoholic beverages

		Business and Personal Services

		Total - All Outlets

		General merchandise stores

		Service stations



Percent Growth in Per Capita Taxable Sales, 1993 to 2002

Type of Business

Percent

Percent Growth in Per Capita Taxable Sales by Type of Business, 1993 to 2002

1.0458301625

1.0440117311

0.9016380705

0.8237223272

0.5250563489

0.4513538051

0.4359660248

0.3831678819

0.28324552
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Prop98

		Source:Proposition 98 Primer, LAO, February 2005, p.5.

		4/22/05

				Growth Factors Per Capita

		FY		Personal Income		General Fund

		94-95		0.7%		6.6%

		95-96		3.4%		8.1%

		96-97		4.7%		5.6%

		97-98		4.7%		10.7%

		98-99		4.2%		6.5%

		99-00		4.5%		18.3%

		00-01		4.9%		6.9%

		01-02		7.8%		-18.6%

		02-03		-1.3%		1.0%

		03-04		2.3%		5.9%





Revenues

		CA Operating Shortfalls (Revenues - Expenditures)

		Fiscal Year		Revenues		Expenditures		Operating Shortfall

				(Billions of Dollars)				Difference

		2000-01		71.4		78.1		-6.7

		2001-02		72.2		76.8		-4.6

		2002-03		70.9		78.1		-7.2

		2003-04		74.8		76.3		-1.5

		2004-05		80.2		82.3		-2.1

		2005-06						-1.1		LAO Projections

		2006-07						-4.0		LAO Projections

		2007-08						-4.5		LAO Projections

		2008-09						-3.3		LAO Projections

		Fiscal Year

		00-01		-6.7

		01-02		-4.6

		02-03		-7.2

		03-04		-1.5

		04-05		-2.1

		05-06		-1.1

		06-07		-4.0

		07-08		-4.5

		08-09		-3.3

						1996-97		1997-98		1998-99		99-00		00-01		01-02		02-03		03-04		04-05		05-06

		Major revenues				7.0%		12.3%		8.1%		20.3%		8.1%		-17.2%		3.5%		8.1%		8.7%		7.0%

		(underlying revenues)

		Source: LAO web site, 4/19/05





TSpermits

		

		Year		Population (Ths.)		CY Taxable Sales (Ths.)		TS Permits

		1994-95		31,617		285,975		998,970

		1995-96		31,837		300,956		992,019

		1996-97		32,207		321,076		986,439

		1997-98		32,657		341,092		973,786

		1998-99		33,140		358,859		970,395

		1999-00		33,753		394,735		970,025

		2000-01		34,367		441,855		975,988

		2001-02		35,000		441,517		994,015

		2002-03		35,612		440,949		1,025,434

		2003-04		36,144		460,096		1,049,902

				CA Population		Taxable Sales		TS Permits

		Cumulative Growth: Ten Years Ending in 2003-04		14.3%		60.9%		5.1%

		Annualized		1.3%		4.9%		0.5%

				TS Permits		CA Population		Taxable Sales

		Cumulative Growth: Ten Years Ending in 2003-04		5.1%		14.3%		60.9%

		Annualized		0.5%		1.3%		4.9%





ts

												1998-2003

												Change in		1998-2003

		Taxable Sales ($ billions)		1998		Shares		2003		Shares		Shares		Growth

		Apparel Stores Group		11.730772		3.3%		15.179710		3.3%		0.0%		29.4%

		General Merchandise Group		38.777403		10.8%		50.550818		11.0%		0.2%		30.4%

		Specialty Stores Group		36.175924		10.1%		45.191191		9.8%		-0.3%		24.9%

		Food Stores Group		16.114103		4.5%		19.407823		4.2%		-0.3%		20.4%

		Eating and Drinking Group		30.046028		8.4%		40.049699		8.7%		0.3%		33.3%

		Household Group		10.535061		2.9%		15.104217		3.3%		0.3%		43.4%

		Building Material Group		17.168811		4.8%		28.200869		6.1%		1.3%		64.3%

		Automotive Group		59.751806		16.7%		94.766776		20.6%		3.9%		58.6%

		All Other Retail Stores Group		9.106561		2.5%		11.765951		2.6%		0.0%		29.2%

		Business and Professional Services		18.816348		5.2%		21.648470		4.7%		-0.5%		15.1%

		All Other Outlets		110.635561		30.8%		118.230944		25.7%		-5.1%		6.9%

		Total		358.858378		100.0%		460.096468		100.0%		0.0%		28.2%

		New Motor Vehicle Dealers		34.223227		9.5%		56.697910		12.3%		2.8%		65.7%

		Service Stations		17.350201		4.8%		27.714635		6.0%		1.2%		59.7%
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Growth in Taxable Sales: 1998 - 2003
Top Five Fastest Growing Groups
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growth-ranked

		

				1998-2003

		Taxable Sales ($ billions)		Growth

		Building Materials		64.3%

		Automotive		58.6%

		Household		43.4%

		Eating and Drinking		33.3%

		General Merchandise		30.4%

		Total		28.2%
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		2000		2000

		2001		2001

		2002		2002

		2003		2003



U.S. Electronic Shopping & Mail Order Houses

U.S. Retail E-Commerce Sales

Year

Billions of Dollars

U.S. Census Bureau Measures of Remote Sales

110.073

28

109.158

34.263

114.48

44.287

121.177

55.996



e-commerce

		

		USC Internet Report: Surveying the Digital Future (Annual survey)

		65%		of households online

		$1,140		average online spending per household using the Internet ($95/month)

		12,363,921		CA households

		28.0%		CA households using the Internet and online

		$3,939,516,118		Estimated CA Internet spending

		0.6		Assumed nexus

		0.0792		Assumed Average statewide tax rate

		$187,205,806		CA HH Use tax liabilty

		$208,000,000		US Census-based estimate for 2003 (BOE 2004 e-commerce revenue estimate)

				Note: for using two entirely different approaches, these numbers confirm each other quite nicely.

		90.0%		of revenue estimate (not sure how cars are dealt with in survey)

		$1,857,312		Use Tax payments on 2004 tax returns (2003 liabilities)

		$490,000,000		Total mail order and e-commerce B2C sale tax liabilities

		42%		E-commerce percent of total B2C percentage

		0.4%		Taxpayers' percentage of liabilities paid



JFitz:
Census Bureau, State profiles.  Population in 2003 / number of people per household.  4/11/05

JFitz:
43% of Internet users make online purchases (USC 2004 Internet report) 4/11/05



TS-Deflators

		Annual Taxable Sales Deflators - History

		Percentage Change, by Calendar Year

		Date:		08/04/16

												Cumulative,				1998 = 1.00

		Calendar		Taxable Deflator		Taxable Deflator		California CPI		Difference		TS Deflator		TS Deflator		CA CPI		Difference		California CPI

		Year		Percent		Index ('98 =1.0)				(CA CPI - TS Deflator)				(1998 = 1.00)						(1998 = 1.00)

		1998		-1.6%		1.0000		2.0%		3.6%		100.0%		1.0000		100.0%		0.0%		1.0000

		1999		0.6%		1.0060		2.9%		2.3%		100.6%		1.0060		102.9%		2.3%		1.0293

		2000		1.9%		1.0255		3.7%		1.8%		102.5%		1.0255		106.7%		4.1%		1.0678

		2001		-0.1%		1.0243		3.9%		4.1%		102.4%		1.0243		110.6%		8.2%		1.1100

		2002		-1.0%		1.0141		2.4%		3.4%		101.4%		1.0141		113.0%		11.6%		1.1368

		2003		-0.05%		1.0136		2.3%		2.4%		101.4%		1.0136		115.4%		14.0%		1.1631

		1998- 2003												1.4%						16.3%



JFitz:
Source: DOF web site.  11/26/03

JFitz:
Source: DOF web site.  11/26/03
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cpi-TSdeflator
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CA Taxable Sales Deflator

CA Consumer Price Index

Year

Index

California Taxable Sales Deflator and CA CPI (1993 = 1.00)

1

1

1.0111
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1.0319308678
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1.0307441473

1.2161981258

1.0195502658

1.2456492637
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Median California Home Prices: 1995 to 2004
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homeprices

		CA Median Home Prices						Cumulative

		Source: CA Statistical Abstract				% Change		% Change

		1982		$111,800

		1983		$114,370		2.3%

		1984		$114,260		-0.1%		2.2%

		1985		$119,860		4.9%		7.1%

		1986		$133,640		11.5%		18.6%

		1987		$142,060		6.3%		24.9%

		1988		$168,200		18.4%		43.3%

		1989		$196,120		16.6%		59.9%

		1990		$193,770		-1.2%		58.7%

		1991		$200,660		3.6%		62.3%

		1992		$197,030		-1.8%		60.4%

		1993		$188,240		-4.5%		56.0%

		1994		$185,010		-1.7%		54.3%

		1995		$178,160		-3.7%		50.6%

		1996		$177,270		-0.5%		50.1%

		1997		$186,490		5.2%		55.3%

		1998		$200,100		7.3%		62.6%

		1999		$217,510		8.7%		71.3%

		2000		$241,350		11.0%		82.2%

		2001		$262,350		8.7%		90.9%

		2002		$316,130		20.5%		111.4%

		2003		$372,720		17.9%		129.3%

		2004		$451,655		21.2%		150.5%



JFitz:
March 2005 CAR data. 4/13/05
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		Services

		Total Personal Consumption Expenditures

		New Cars

		Telephone and Telegraph

		Clothing and Shoes

		Furniture and Household Equipment

		Computers, Peripherals and Software
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GDP-deflators

		Selected Implicit Price Indices,

		Percent Change From 1993-2002

		Services		27.9%

		Total Personal Consumption Expenditures		17.8%

		New Cars		3.7%

		Telephone and Telegraph		-6.8%

		Clothing and Shoes		-13.9%

		Furniture and Household Equipment		-35.2%

		Computers, Peripherals and Software		-91.9%
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Cumulative Growth for Ten 
Fiscal Years Ending in 2003-04 

5.1%

14.3%

60.9%

TS Permits CA Population Taxable Sales



Differences Between 
California and US 

Economies 
• Population growth  CA growing about 
  50% faster than US (CA 1.5%/year or so) 
 
• Home prices  Median CA home prices  
  2.5 times those of US in 2004  
 CA $415,700 
 US $184,100 
 
• CA is still competitive with other states 
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UCLA California Long-Term Forecast
Annual Growth Rates for Five-Years Ending:

California: 2005 2010
Nonfarm Employment (% Change) 0.5 2.3
Personal Income (% Change) 3.8 5.6
Taxable Sales (% Change) 2.9 5.4
Unemployment Rate (Percent) 6.2 6.1
Housing Permits (Thousands of Units) 184 186
Consumer Price Index (% Change) 2.8 2.5

Source:  September 2004 UCLA Anderson Forecast

CA Long-Term Forecast  


CPI-U-CA

				Consumer Price Index for California

				All Urban Consumers (1982-1984=100)

		Year		CPI-U		% Change		Decade Average

		1964		31.0

		1965		31.5		1.61

		1966		32.2		2.22

		1967		33.0		2.48

		1968		34.4		4.24

		1969		36.1		4.94

		1970		37.9		4.99

		1971		39.3		3.69

		1972		40.6		3.31

		1973		43.0		5.91

		1974		47.4		10.23

		1975		52.3		10.34		5.24

		1976		55.6		6.31

		1977		59.5		7.01

		1978		64.4		8.24

		1979		71.3		10.71

		1980		82.4		15.57

		1981		91.4		10.92

		1982		97.3		6.46

		1983		98.9		1.64

		1984		103.8		4.95

		1985		108.6		4.62		7.64

		1986		112.0		3.13

		1987		116.6		4.11

		1988		121.9		4.55

		1989		128.0		5.00

		1990		135.0		5.47

		1991		140.6		4.15

		1992		145.6		3.56

		1993		149.4		2.61

		1994		151.5		1.41

		1995		154		1.65		3.56

		1996		157		1.95

		1997		162		3.18

		1998		166		2.47

		1999		171		3.01

		2000		176		2.92

		2001		181		2.84

		2002		187		3.31

		2003		194		3.74

		2004		199		2.58

		2005		205		3.02		2.90

		2006		211		2.93

		2007		217		2.84

		2008		223		2.76

		2009		230		3.14

		2010		237		3.04
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CA 

		UCLA California Long-Term Forecast

		Annual Growth Rates for Five-Years Ending:

		California:		2005		2010

		Nonfarm Employment (% Change)		0.5		2.3

		Personal Income (% Change)		3.8		5.6

		Taxable Sales (% Change)		2.9		5.4

		Unemployment Rate (Percent)		6.2		6.1

		Housing Permits (Thousands of Units)		184		186

		Consumer Price Index (% Change)		2.8		2.5

		Source:  September 2004 UCLA Anderson Forecast
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RegEmp

						UCLA Anderson Forecast - June 1997

						Recent Trends in Employment

						Ten Largest California Metropolitan Areas

				Nonfarm										Unemployment

				Employment				Employment Growth Rates						Rate (%) **

				1997*		1994		1995		1996		1997*		Apr-1997

		Northern California

		San Jose		899,750		0.4		4.0		5.7		4.4		3.1

		San Francisco		968,250		-0.5		1.4		3.8		3.8		3.1

		Oakland		924,900		0.5		2.3		2.0		2.5		4.2

		Southern Californa

		Riverside-San Bernardino		827,850		2.4		3.8		3.5		3.7		6.4

		Orange		1,200,850		1.0		2.2		2.8		2.7		3.1

		San Diego		1,009,025		0.9		2.4		2.1		2.0		4.3

		Los Angeles-Long Beach		3,841,575		-0.2		1.2		1.5		2.4		7.0

		Ventura		243,525		2.8		1.7		1.1		3.0		5.5

		Central Valley

		Sacramento		613,800		2.7		3.1		3.2		2.9		5.3

		Fresno		268,450		1.5		3.1		1.4		1.2		14.2

		California		12,951,400		0.9		2.2		2.8		3.1		6.4

		*  First four months of year

		** Not seasonally adjusted
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Information and Health Care 
Lead GSP Growth 

GSP of Top Five Fastest Growing Major Sectors
(1998 - 2002)
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Growth in Taxable Sales: 1998 - 2003
Top Five Fastest Growing Groups
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Lagging Retail: CA Employment, 1998 - 2004 
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Growth in Per Capita Taxable Sales, 1993 - 2002 
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2003 Shares of Total Taxable Sales: Top Five Categories
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Low Inflation for Many Taxable 
Goods 

California Taxable Sales Deflator and CA CPI (1993 = 1.00)
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Computers and Electronics 
Prices Falling Rapidly 

Selected Implicit Price Indices, 
Percent Change From 1993-2002

Services 27.9%
Total Personal Consumption Expenditures 17.8%
New Cars 3.7%
Telephone and Telegraph -6.8%
Clothing and Shoes -13.9%
Furniture and Household Equipment -35.2%
Computers, Peripherals and Software -91.9%



Sales and Use Taxes Relatively 
Stable Revenue Sources 

Percentage of General Fund Revenues
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General Fund Budget Operating Shortfalls 
(LAO February 2005 Projections, Billions of Dollars, 
By Fiscal Year, Assuming Governor’s Budget Plan) 
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Per Capita Growth in Personal Income 
and General Fund Revenues 

-20.0%

-10.0%

0.0%

10.0%

20.0%

94-
95

95-
96

96-
97

97-
98

98-
99

99-
00

00-
01

01-
02

02-
03

03-
04

Personal Income
General Fund



Streamlined Sales and Use Tax 
Agreement (SSUTA) 

• SSUTA is a national effort to develop a 
standardized sales and use tax system 

• As of November 2004, 21 states had 
enacted legislation to conform 

• CA is a voting participant 
• Each state has one vote (not weighted by 

population) 



Conforming States 
(November 2004) 

• Arkansas 
• Indiana 
• Iowa 
• Kansas 
• Kentucky 
• Michigan 
• Minnesota 
• Nebraska 
• Nevada 
• North Carolina 
• North Dakota 

 

• Ohio 
• Oklahoma 
• South Dakota 
• Tennessee 
• Texas* 
• Utah 
• Vermont 
• Washington * 
• West Virginia 
• Wyoming 

* Partial compliance 



CA SSUTA Conformity? 

 
• CA legislature has not yet voted to 

conform to SSUTA 
• CA conformity to SSUTA would require a 

major overhaul of the CA tax system 
• Conformity would have major implications 

for tax administration and revenues 



Some Other Social Trends 
  

• Greater economic competition 
• Longer work hours 

• Time squeeze 
• Convenience has greater value 
   (home and at work) 
• More stress in work place 

• Greater employment uncertainty 
• Decline in job satisfaction for many 
• Less company loyalty 

 
  

 



Some Other Social Trends 
• Aging parents of Baby Boomers 
•  Family/work priority pressures 
•  Rapidly advancing technologies:  
•  PC’s now common in homes 

•  Internet, Broadband 
•  Cell phones 

•  These technologies lead to higher  
    customer service expectations 

 



Wireless Substituting for Wired Phone Service 
(U.S. Revenues)  
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Cell Phone Subscriptions Per 100 
Inhabitants, 2003  (AEA) 
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USretailprod1

		All U.S. Industries

		Retail (Excludes Eating & Drinking Places)



0.02

0.032



retailprod

		Accommodations & Food Service

		All U.S. Industries

		Retail (Excludes Eating & Drinking Places)



0.007

0.02

0.032



retailprodMLR

		US Retail Productivity (Source: Nov. 2004 Monthly Labor Review article)

		Accommodations & Food Service		0.7%

		All U.S. Industries		2.0%

		Retail (Excludes Eating & Drinking Places)		3.2%





data

		UCLA September 2004 Long Term Forecast

		Real GDP

		UCLA Sept. 2004		1991-2000		3.3%

				2001-2010		2.9%

				2010-2020		2.8%

		UCLA CA nonagricultural employment

				2003-2012		1.8		percent

		US International Trade

				Imports (Bil$)

						1998		2004		Change

				All Countries		917.1		1,473.1		61%

				China		71.2		196.7		176%

				Mexico		95.4		157.0		65%

				Asia		247.3		453.9		84%

		Top Importing Countries in 2004						2004		% of Total Imports

				Canada				258.7		17.4%

				China				196.7		13.4%

				Mexico				157.0		10.6%

				Japan				129.5		8.8%

				Top Four Countries						50.2%

		Asia						453.9		30.8%

		Latin America						255.7		17.4%

		Asia & Latin America						709.6		48.2%

		Role of Discount Stores

		(Mostly department and discount stores)						1998		2004

				1998		2004		Shares		Shares		Growth

				($ Billions, Unadjusted for Inflation)

		General Merchandise Stores		351.151		502.845						43.2%

		Department Stores		223.397		215.999		63.6%		43.0%		-3.3%

		Warehouse Clubs and Superstores		98.551		247.285		28.1%		49.2%		150.9%

		Sales per  Permit (BOE data)														Permits

				1998		2003										1998		2003

		General Merch. Stores		$4,725,442		$4,500,562		9.1		times greater in 2003						7,143		9,931

		Eating & Drinking Group		$412,103		$494,850		11.5		times greater in 1998						72,909		80,933





Broadband
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AEA-charts

		Source:  Losing the Competitive Advantage?  The Challenge for Science and Technology in the United States, page 12

		American Electronics Association, February 2005

		4/18/05

		Broadband Subscriptions Per 100 Inhabitants, 2002

		(Source: AEA)

		U.S.		6.9

		Japan		7.1

		Netherlands		7.2

		Sweden		7.8

		Belgium		8.4

		Iceland		8.4

		Denmark		8.6

		Taiwan		9.4

		Canada		11.2

		Hong Kong		14.9

		South Korea		21.3

		Cell Phone Subscriptions Per 100 Inhabitants, 2003

		(Source: AEA)

		U.S.		54

		Japan		68

		South Korea		69

		Germany		79

		United Kingdom		84

		Iceland		97

		Italy		102

		Hong Kong		106

		Luxembourg		106

		Taiwan		111
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wireless-data

		

		wireless data

		Year		Year		2000		2001		2002		2003

				Total		9.7%		4.1%		-3.6%		-0.6%

				Wired		7.3%		-2.1%		-8.7%		-6.2%

				Wireless		20.2%		29.5%		14.1%		12.7%





wireless

		





TS-per-capita

		





TS-per-capita

		New motor vehicle dealers

		Office, store, and school supplies

		Lumber and building materials

		Household and home furnishings

		Eating places: no alcoholic beverages

		Business and Personal Services

		Total - All Outlets

		General merchandise stores

		Service stations



Percent Growth in Per Capita Taxable Sales, 1993 to 2002

Type of Business

Percent

Percent Growth in Per Capita Taxable Sales by Type of Business, 1993 to 2002

1.0458301625

1.0440117311

0.9016380705

0.8237223272

0.5250563489

0.4513538051

0.4359660248

0.3831678819

0.28324552



Chart7

		1991-2000

		2001-2010



Time period

Percent

Average Annual Percent Change
(UCLA September 2004 Forecast)

0.033

0.029
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fedfunds

		Federal Funds Rate

		1995		5.83		5.8%

		1996		5.30		5.3%

		1997		5.46		5.5%

		1998		5.35		5.4%

		1999		4.97		5.0%

		2000		6.24		6.2%

		2001		3.88		3.9%

		2002		1.67		1.7%

		2003		1.13		1.1%

		2004		1.35		1.4%
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productivity

		

		Year		Annual

		1994		1.1		1.1%

		1995		0.2		0.2%

		1996		2.9		2.9%

		1997		1.9		1.9%

		1998		2.7		2.7%

		1999		2.9		2.9%

		2000		2.9		2.9%

		2001		2.5		2.5%

		2002		4.3		4.3%

		2003		4.5		4.5%

		2004		4.0		4.0%





UCLA

		UCLA Sepetember 2004 forecast for CA

				2000-05		2006-10

		Personal Income		3.8		5.6

		Taxable Sales		2.9		5.4

		Nonag employment		0.5		2.3

		Unemployment Rate		6.2		6.1

		Housing Permits		184.0		186.3

		CPI		2.8		2.5





Chart9

		1998-99		1998-99

		1999-00		1999-00

		2000-01		2000-01

		2001-02		2001-02

		2002-03		2002-03

		2003-04		2003-04
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		1998-99		1998-99

		1999-00		1999-00

		2000-01		2000-01

		2001-02		2001-02

		2002-03		2002-03

		2003-04		2003-04



Sales and Use Tax

Personal Income Tax

Percentage of General Fund Revenues
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GF

		TABLE M-10

		CALIFORNIA STATE REVENUES BY SOURCE

		FISCAL YEARS 1992-93 TO 2003-04

		(In thousands)

		Percent of GF revenues

		Tax/Revenue source

				1998-99		1999-00		2000-01		2001-02		2002-03		2003-04

		Sales and Use Tax		36%		33%		31%		37%		32%		35%

		Personal Income Tax		52%		55%		57%		51%		42%		48%





Imports

		

		U.S. Imports (Billions of Dollars)

		Selected Countries

								Percent

				1998		2004		Change

		All Countries		$917		$1,473		61%

		China		$71		$197		176%

		Asia		$247		$454		84%

		Mexico		$95		$157		65%





discount

		U.S. Retail Sales

		Billions of Dollars

		(Unadjusted for Inflation)

										1998		2004

				1998		2004		Growth		Shares		Shares

		General Merchandise Stores		$351		$503		43%		100%		100%

		Department Stores		$223		$216		-3%		64%		43%

		Superstores		$99		$247		151%		28%		49%

		Other General Merchandise		$29		$40		35%		8%		8%





Chart3

		Information

		Health Care and Social Assistance

		Retail Trade

		Finance and Insurance

		Professional and Technical Services

		Total Gross State Product



GSP of Top Five Fastest Growing Major Sectors
(1998 - 2002)

0.4705154639

0.3688697882

0.3515475087

0.3503908466

0.2994899226

0.2537225739
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		Government

		Total Gross State Product

		Wholesale Trade

		Manufacturing



Sector

Growth (1998 - 2002)

GSP Growth of All Other Major Sectors (1998 - 2002)

0.2890426951

0.2537225739

0.1811802753

0.0183617054
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cash

		Percentages of In-Store Transactions

		American Bankers Association

		Type of Payment		1999		2003

		Cash		39%		32%

		Credit		22%		21%

		Debit		21%		31%

		Check		18%		15%

				Cash		Credit		Debit		Check

		1999		39%		22%		21%		18%

		2003		32%		21%		31%		15%





GSP-Growth

		Gross State Product (millions of current dollars)		1998-2002 Increase

				Increase

		Total Gross State Product		25.4%

		Fastest Growing Major Sectors (More than 5% of GSP)

		Information		47.1%

		Health Care and Social Assistance		36.9%

		Retail Trade		35.2%

		Finance and Insurance		35.0%

		Professional and Technical Services		29.9%

		Total Gross State Product		25.4%

		Government		28.9%

		Total Gross State Product		25.4%

		Wholesale Trade		18.1%

		Manufacturing		1.8%





gsp-shares

		Gross State Product (millions of current dollars)												2002				1998-2002 Increase

				1998		1999		2000		2001		2002		Shares				Increase

		Total Gross State Product		1,090,979		1,188,130		1,296,637		1,322,584		1,367,785		0.84				25.4%

		Government		119,920		125,094		135,862		146,280		154,582		11.3%				28.9%

		Manufacturing		148,679		160,286		183,119		155,520		151,409		11.1%				1.8%

		Professional and technical services		88,614		97,205		114,405		117,366		115,153		8.4%				29.9%

		Retail trade		76,607		82,993		89,378		92,900		103,538		7.6%				35.2%

		Finance and insurance		63,452		66,941		72,006		80,778		85,685		6.3%				35.0%

		Information		55,775		74,874		81,004		81,906		82,018		6.0%				47.1%

		Wholesale trade		67,408		71,774		74,519		76,739		79,621		5.8%				18.1%

		Health care and social assistance		57,706		60,968		65,040		71,397		78,992		5.8%		62.2%		36.9%

		Construction		41,898		47,141		52,653		57,424		58,174		4.3%				38.8%

		Administrative and waste services		35,522		38,496		38,525		40,158		40,340		2.9%				13.6%

		Accommodation and food services		27,999		29,796		32,214		33,087		34,521		2.5%				23.3%

		Other services, except government		26,268		26,861		29,087		32,732		33,220		2.4%				26.5%

		Transportation and warehousing		29,283		30,809		32,717		31,832		31,586		2.3%				7.9%

		Management of companies		26,362		29,524		33,297		29,389		28,932		2.1%				9.7%

		Utilities		17,145		18,843		18,559		20,282		21,007		1.5%				22.5%

		Agriculture		17,628		18,140		18,781		18,762		19,108		1.4%				8.4%

		Arts, entertainment, and recreation		11,670		12,453		13,833		15,055		16,198		1.2%				38.8%

		Educational services		7,044		7,732		8,492		9,210		10,022		0.7%				42.3%

		Mining		4,848		6,672		10,745		9,743		9,812		0.7%				102.4%

		Major Groups														Excl. Real estate

		Goods and Utilities		230,198		251,082		283,857		261,731		259,510		19.0%		22.5%		12.7%

		Wholesale & Retail Trade		144,015		154,767		163,897		169,639		183,159		13.4%		15.9%		27.2%

		Services		429,695		475,659		520,620		542,910		556,667		40.7%		48.2%		29.5%

		Government		119,920		125,094		135,862		146,280		154,582		11.3%		13.4%		28.9%

																100.0%

		Likely Registered		494,133		530,943		583,616		577,650		597,251		43.7%		51.8%		20.9%

		Likely Unregistered		549,615		600,753		656,482		689,190		556,667		40.7%		48.2%		1.3%

																100.0%



JFitz:
Note: Real estate excluded because owner occupied housing distrots figures.  These nonmarket transactions are very large, which results in real estate being the largest sector.  4/8/05

JFitz:
Includes manufacuring, construction, agriculture, and mining. 4/8/05



gsp

		Gross State Product (millions of current dollars)																		1998-2002 Increase

		FIPS		State		Industry Code		Industry		1998		1999		2000		2001		2002		2003

		6		California		1		Total Gross State Product		1,090,979		1,188,130		1,296,637		1,322,584		1,367,785		1,446,430

																				25.4%

		6		California		2		Private industries		971,059		1,063,036		1,160,774		1,176,304		1,213,204		24.9%

		6		California		3		Agriculture, forestry, fishing, and hunting		17,628		18,140		18,781		18,762		19,108		8.4%

		6		California		4		Crop and animal production (Farms)		12,447		12,595		12,950		12,820		13,079		5.1%

		6		California		5		Forestry, fishing, and related activities		5,181		5,545		5,831		5,942		6,029		16.4%

		6		California		6		Mining		4,848		6,672		10,745		9,743		9,812		102.4%

		6		California		7		Oil and gas extraction		2,864		4,522		8,283		6,987		7,105		148.1%

		6		California		8		Mining, except oil and gas		1,168		1,314		1,282		1,290		1,278		9.4%

		6		California		9		Support activities for mining		816		835		1,180		1,466		1,428		75.0%

		6		California		10		Utilities		17,145		18,843		18,559		20,282		21,007		22.5%

		6		California		11		Construction		41,898		47,141		52,653		57,424		58,174		38.8%

		6		California		12		Manufacturing		148,679		160,286		183,119		155,520		151,409		1.8%

										13.6%		13.5%		14.1%		11.8%		11.1%

		6		California		13		Durable goods		101,279		111,423		129,381		102,540		98,958		-2.3%

		6		California		14		Wood product manufacturing		2,094		2,351		2,219		2,146		2,207		5.4%

		6		California		15		Nonmetallic mineral product manufacturing		3,647		3,883		3,859		3,835		3,836		5.2%

		6		California		16		Primary metal manufacturing		2,116		2,195		2,660		2,151		2,175		2.8%

		6		California		17		Fabricated metal product manufacturing		10,395		10,727		11,847		11,065		10,409		0.1%

		6		California		18		Machinery manufacturing		7,730		9,625		12,955		9,187		8,241		6.6%

		6		California		19		Computer and electronic product manufacturing		46,640		52,931		67,068		44,553		42,763		-8.3%

		6		California		20		Electrical equipment and appliance manufacturing		3,190		3,781		5,701		3,577		3,303		3.5%

		6		California		21		Motor vehicle, body, trailer, and parts manufacturing		2,285		2,636		2,965		3,246		3,746		63.9%

		6		California		22		Other transportation equipment manufacturing		11,555		10,674		5,891		9,734		9,575		-17.1%

		6		California		23		Furniture and related product manufacturing		3,074		3,333		3,453		3,385		3,312		7.7%

		6		California		24		Miscellaneous manufacturing		8,550		9,285		10,764		9,661		9,390		9.8%

		6		California		25		Nondurable goods		47,401		48,863		53,738		52,979		52,451		10.7%

		6		California		26		Food product manufacturing		12,216		14,144		14,439		14,987		15,627		27.9%

		6		California		27		Textile and textile product mills		1,229		1,387		1,545		1,285		1,314		6.9%

		6		California		28		Apparel manufacturing		4,605		4,855		5,042		4,716		5,096		10.7%

		6		California		29		Paper manufacturing		2,464		2,667		2,674		2,312		2,239		-9.1%

		6		California		30		Printing and related support activities		5,118		5,194		5,232		4,908		4,747		-7.2%

		6		California		31		Petroleum and coal products manufacturing		9,167		5,005		6,599		6,973		5,359		-41.5%

		6		California		32		Chemical manufacturing		7,887		10,799		13,530		13,653		14,103		78.8%

		6		California		33		Plastics and rubber products manufacturing		4,716		4,812		4,676		4,144		3,965		-15.9%

		6		California		34		Wholesale trade		67,408		71,774		74,519		76,739		79,621		18.1%

		6		California		35		Retail trade		76,607		82,993		89,378		92,900		103,538		35.2%

								Wholesale & Retail Trade		144,015		154,767		163,897		169,639		183,159		27.2%

										13.2%		13.0%		12.6%		12.8%		13.4%

		6		California		36		Transportation and warehousing, excluding Postal Service		29,283		30,809		32,717		31,832		31,586		7.9%

		6		California		37		Air transportation		6,234		6,349		6,728		5,414		5,295		-15.1%

		6		California		38		Rail transportation		968		941		993		947		745		-23.0%

		6		California		39		Water transportation		601		641		804		816		735		22.3%

		6		California		40		Truck transportation		8,250		8,711		8,989		8,964		9,020		9.3%

		6		California		41		Transit and ground passenger transportation		1,450		1,510		1,540		1,698		1,777		22.6%

		6		California		42		Pipeline transportation		485		425		324		774		554		14.2%

		6		California		43		Other transportation and support activities		8,529		9,152		10,080		10,060		10,342		21.3%

		6		California		44		Warehousing and storage		2,765		3,082		3,259		3,159		3,117		12.7%

		6		California		45		Information		55,775		74,874		81,004		81,906		82,018		47.1%

		6		California		46		Publishing including software		10,077		13,403		18,064		17,845		16,500		63.7%

		6		California		47		Motion picture and sound recording industries		15,019		18,173		19,210		20,162		22,188		47.7%

		6		California		48		Broadcasting and telecommunications		27,256		37,050		35,577		36,898		36,679		34.6%

		6		California		49		Information and data processing services		3,423		6,248		8,152		7,001		6,650		94.3%

		6		California		50		Finance and insurance		63,452		66,941		72,006		80,778		85,685		35.0%

		6		California		51		Federal Reserve banks, credit intermediation and related services		29,195		30,551		30,729		37,443		41,841		43.3%

		6		California		52		Securities, commodity contracts, investments		14,249		15,561		19,185		20,565		19,846		39.3%

		6		California		53		Insurance carriers and related activities		18,429		18,865		19,980		20,320		21,519		16.8%

		6		California		54		Funds, trusts, and other financial vehicles		1,578		1,965		2,112		2,450		2,480		57.2%

		6		California		55		Real estate, rental, and leasing		167,149		181,527		192,401		202,025		213,867		27.9%

		6		California		56		Real estate		155,408		168,392		177,619		187,580		199,339		28.3%

		6		California		57		Rental and leasing services and lessors of intangible assets		11,741		13,135		14,781		14,445		14,528		23.7%

		6		California		58		Professional and technical services		88,614		97,205		114,405		117,366		115,153		29.9%

		6		California		59		Legal services		17,597		18,578		20,238		21,541		22,337		26.9%

		6		California		60		Computer systems design and related services		16,086		18,903		25,594		26,456		23,774		47.8%

		6		California		61		Other professional, scientific and technical services		54,930		59,724		68,572		69,369		69,042		25.7%

		6		California		62		Management of companies and enterprises		26,362		29,524		33,297		29,389		28,932		9.7%

		6		California		63		Administrative and waste services		35,522		38,496		38,525		40,158		40,340		13.6%

		6		California		64		Administrative and support services		32,806		35,723		35,693		37,144		37,187		13.4%

		6		California		65		Waste management and remediation services		2,717		2,774		2,832		3,014		3,153		16.0%

		6		California		66		Educational services		7,044		7,732		8,492		9,210		10,022		42.3%

		6		California		67		Health care and social assistance		57,706		60,968		65,040		71,397		78,992		36.9%

		6		California		68		Ambulatory health care services		33,343		34,846		37,005		40,432		44,759		34.2%

		6		California		69		Hospitals and nursing and residential care facilities		19,817		20,884		22,125		24,245		27,062		36.6%

		6		California		70		Social assistance		4,546		5,238		5,910		6,720		7,171		57.7%

		6		California		71		Arts, entertainment, and recreation		11,670		12,453		13,833		15,055		16,198		38.8%

		6		California		72		Performing arts, museums, and related activities		7,120		7,469		8,290		8,799		9,645		35.5%

		6		California		73		Amusements, gambling, and recreation		4,550		4,985		5,543		6,256		6,554		44.0%

		6		California		74		Accommodation and food services		27,999		29,796		32,214		33,087		34,521		23.3%

		6		California		75		Accommodation		8,616		9,026		9,742		9,593		9,774		13.4%

		6		California		76		Food services and drinking places		19,383		20,770		22,472		23,494		24,748		27.7%

		6		California		77		Other services, except government		26,268		26,861		29,087		32,732		33,220		26.5%

		6		California		78		Government		119,920		125,094		135,862		146,280		154,582		28.9%

		6		California		79		Federal civilian		19,007		19,389		20,025		19,668		20,913		10.0%

		6		California		80		Federal military		10,195		10,296		10,799		11,472		12,293		20.6%

		6		California		81		State and local		90,717		95,408		105,038		115,140		121,376		33.8%



&L&Z&F&C&D&R&P



Chart1

		Automotive Group

		General Merchandise Group

		Specialty Stores Group

		Eating and Drinking Group

		Building Material Group



2003 Share of Total

2003 Shares of Total Taxable Sales: Top Five Categories
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TS-shares-ranked

		

		Taxable Sales Group		2003 Share of Total

		Automotive Group		20.6%

		General Merchandise Group		11.0%

		Specialty Stores Group		9.8%

		Eating and Drinking Group		8.7%

		Building Material Group		6.1%

		Business and Professional Services		4.7%

		Food Stores Group		4.2%

		Apparel Stores Group		3.3%

		Household Group		3.3%

		All Other Retail Stores Group		2.6%
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May04newsletter

		New motor vehicle dealers

		Office, store, and school supplies

		Lumber and building materials

		Household and home furnishings

		Eating places: no alcoholic beverages

		Business and Personal Services

		Total - All Outlets

		General merchandise stores

		Service stations



Percent Growth in Per Capita Taxable Sales, 1993 to 2002

Type of Business

Percent

Percent Growth in Per Capita Taxable Sales by Type of Business, 1993 to 2002

1.0458301625

1.0440117311

0.9016380705

0.8237223272

0.5250563489

0.4513538051

0.4359660248

0.3831678819

0.28324552
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Prop98

		Source:Proposition 98 Primer, LAO, February 2005, p.5.

		4/22/05

				Growth Factors Per Capita

		FY		Personal Income		General Fund

		94-95		0.7%		6.6%

		95-96		3.4%		8.1%

		96-97		4.7%		5.6%

		97-98		4.7%		10.7%

		98-99		4.2%		6.5%

		99-00		4.5%		18.3%

		00-01		4.9%		6.9%

		01-02		7.8%		-18.6%

		02-03		-1.3%		1.0%

		03-04		2.3%		5.9%





Revenues

		CA Operating Shortfalls (Revenues - Expenditures)

		Fiscal Year		Revenues		Expenditures		Operating Shortfall

				(Billions of Dollars)				Difference

		2000-01		71.4		78.1		-6.7

		2001-02		72.2		76.8		-4.6

		2002-03		70.9		78.1		-7.2

		2003-04		74.8		76.3		-1.5

		2004-05		80.2		82.3		-2.1

		2005-06						-1.1		LAO Projections

		2006-07						-4.0		LAO Projections

		2007-08						-4.5		LAO Projections

		2008-09						-3.3		LAO Projections

		Fiscal Year

		00-01		-6.7

		01-02		-4.6

		02-03		-7.2

		03-04		-1.5

		04-05		-2.1

		05-06		-1.1

		06-07		-4.0

		07-08		-4.5

		08-09		-3.3

						1996-97		1997-98		1998-99		99-00		00-01		01-02		02-03		03-04		04-05		05-06

		Major revenues				7.0%		12.3%		8.1%		20.3%		8.1%		-17.2%		3.5%		8.1%		8.7%		7.0%

		(underlying revenues)

		Source: LAO web site, 4/19/05





TSpermits

		

		Year		Population (Ths.)		CY Taxable Sales (Ths.)		TS Permits

		1994-95		31,617		285,975		998,970

		1995-96		31,837		300,956		992,019

		1996-97		32,207		321,076		986,439

		1997-98		32,657		341,092		973,786

		1998-99		33,140		358,859		970,395

		1999-00		33,753		394,735		970,025

		2000-01		34,367		441,855		975,988

		2001-02		35,000		441,517		994,015

		2002-03		35,612		440,949		1,025,434

		2003-04		36,144		460,096		1,049,902

				CA Population		Taxable Sales		TS Permits

		Cumulative Growth: Ten Years Ending in 2003-04		14.3%		60.9%		5.1%

		Annualized		1.3%		4.9%		0.5%

				TS Permits		CA Population		Taxable Sales

		Cumulative Growth: Ten Years Ending in 2003-04		5.1%		14.3%		60.9%

		Annualized		0.5%		1.3%		4.9%





ts

												1998-2003

												Change in		1998-2003

		Taxable Sales ($ billions)		1998		Shares		2003		Shares		Shares		Growth

		Apparel Stores Group		11.730772		3.3%		15.179710		3.3%		0.0%		29.4%

		General Merchandise Group		38.777403		10.8%		50.550818		11.0%		0.2%		30.4%

		Specialty Stores Group		36.175924		10.1%		45.191191		9.8%		-0.3%		24.9%

		Food Stores Group		16.114103		4.5%		19.407823		4.2%		-0.3%		20.4%

		Eating and Drinking Group		30.046028		8.4%		40.049699		8.7%		0.3%		33.3%

		Household Group		10.535061		2.9%		15.104217		3.3%		0.3%		43.4%

		Building Material Group		17.168811		4.8%		28.200869		6.1%		1.3%		64.3%

		Automotive Group		59.751806		16.7%		94.766776		20.6%		3.9%		58.6%

		All Other Retail Stores Group		9.106561		2.5%		11.765951		2.6%		0.0%		29.2%

		Business and Professional Services		18.816348		5.2%		21.648470		4.7%		-0.5%		15.1%

		All Other Outlets		110.635561		30.8%		118.230944		25.7%		-5.1%		6.9%

		Total		358.858378		100.0%		460.096468		100.0%		0.0%		28.2%

		New Motor Vehicle Dealers		34.223227		9.5%		56.697910		12.3%		2.8%		65.7%

		Service Stations		17.350201		4.8%		27.714635		6.0%		1.2%		59.7%
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Growth in Taxable Sales: 1998 - 2003
Top Five Fastest Growing Groups

0.642563891

0.5860068899

0.4337094963

0.3329448738

0.3036153556

0.2821115409



growth-ranked

		

				1998-2003

		Taxable Sales ($ billions)		Growth

		Building Materials		64.3%

		Automotive		58.6%

		Household		43.4%

		Eating and Drinking		33.3%

		General Merchandise		30.4%

		Total		28.2%
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U.S. Electronic Shopping & Mail Order Houses

U.S. Retail E-Commerce Sales

Year

Billions of Dollars

U.S. Census Bureau Measures of Remote Sales

110.073

28

109.158

34.263

114.48

44.287

121.177

55.996



e-commerce

		

		USC Internet Report: Surveying the Digital Future (Annual survey)

		65%		of households online

		$1,140		average online spending per household using the Internet ($95/month)

		12,363,921		CA households

		28.0%		CA households using the Internet and online

		$3,939,516,118		Estimated CA Internet spending

		0.6		Assumed nexus

		0.0792		Assumed Average statewide tax rate

		$187,205,806		CA HH Use tax liabilty

		$208,000,000		US Census-based estimate for 2003 (BOE 2004 e-commerce revenue estimate)

				Note: for using two entirely different approaches, these numbers confirm each other quite nicely.

		90.0%		of revenue estimate (not sure how cars are dealt with in survey)

		$1,857,312		Use Tax payments on 2004 tax returns (2003 liabilities)

		$490,000,000		Total mail order and e-commerce B2C sale tax liabilities

		42%		E-commerce percent of total B2C percentage

		0.4%		Taxpayers' percentage of liabilities paid



JFitz:
Census Bureau, State profiles.  Population in 2003 / number of people per household.  4/11/05

JFitz:
43% of Internet users make online purchases (USC 2004 Internet report) 4/11/05



TS-Deflators

		Annual Taxable Sales Deflators - History

		Percentage Change, by Calendar Year

		Date:		08/04/16

												Cumulative,				1998 = 1.00

		Calendar		Taxable Deflator		Taxable Deflator		California CPI		Difference		TS Deflator		TS Deflator		CA CPI		Difference		California CPI

		Year		Percent		Index ('98 =1.0)				(CA CPI - TS Deflator)				(1998 = 1.00)						(1998 = 1.00)

		1998		-1.6%		1.0000		2.0%		3.6%		100.0%		1.0000		100.0%		0.0%		1.0000

		1999		0.6%		1.0060		2.9%		2.3%		100.6%		1.0060		102.9%		2.3%		1.0293

		2000		1.9%		1.0255		3.7%		1.8%		102.5%		1.0255		106.7%		4.1%		1.0678

		2001		-0.1%		1.0243		3.9%		4.1%		102.4%		1.0243		110.6%		8.2%		1.1100

		2002		-1.0%		1.0141		2.4%		3.4%		101.4%		1.0141		113.0%		11.6%		1.1368

		2003		-0.05%		1.0136		2.3%		2.4%		101.4%		1.0136		115.4%		14.0%		1.1631

		1998- 2003												1.4%						16.3%



JFitz:
Source: DOF web site.  11/26/03

JFitz:
Source: DOF web site.  11/26/03
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cpi-TSdeflator
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homeprices

		CA Median Home Prices						Cumulative

		Source: CA Statistical Abstract				% Change		% Change

		1982		$111,800

		1983		$114,370		2.3%

		1984		$114,260		-0.1%		2.2%

		1985		$119,860		4.9%		7.1%

		1986		$133,640		11.5%		18.6%

		1987		$142,060		6.3%		24.9%

		1988		$168,200		18.4%		43.3%

		1989		$196,120		16.6%		59.9%

		1990		$193,770		-1.2%		58.7%

		1991		$200,660		3.6%		62.3%

		1992		$197,030		-1.8%		60.4%

		1993		$188,240		-4.5%		56.0%

		1994		$185,010		-1.7%		54.3%

		1995		$178,160		-3.7%		50.6%

		1996		$177,270		-0.5%		50.1%

		1997		$186,490		5.2%		55.3%

		1998		$200,100		7.3%		62.6%

		1999		$217,510		8.7%		71.3%

		2000		$241,350		11.0%		82.2%

		2001		$262,350		8.7%		90.9%

		2002		$316,130		20.5%		111.4%

		2003		$372,720		17.9%		129.3%

		2004		$451,655		21.2%		150.5%



JFitz:
March 2005 CAR data. 4/13/05
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		Services

		Total Personal Consumption Expenditures

		New Cars

		Telephone and Telegraph
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		Selected Implicit Price Indices,

		Percent Change From 1993-2002

		Services		27.9%

		Total Personal Consumption Expenditures		17.8%

		New Cars		3.7%

		Telephone and Telegraph		-6.8%

		Clothing and Shoes		-13.9%

		Furniture and Household Equipment		-35.2%

		Computers, Peripherals and Software		-91.9%
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What About Blogs? 

• Blog (Weblog): Online personal journal 
• “Blogs will change your business,” 

BusinessWeek (May 2, 2005) 
• “Citizen journalism” 
• Anyone can become a publisher 
• Less control of news 
• Potential increases for confidentiality 

breaches to affect wider audiences 
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